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PUT ALBERS
CONTINENTAL MILLS [ s

4 0 DOLLARS SPENT BY R ( Efedlcicen \
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o : sponsoring discriminatory
g 10 JUER marketing practices against your
S 7 100 historic community institutions,
= 7 ' $0 THE BLACK PRESS.
o We, 165 African American
nnllnns Newspapers Nationwide
are asking YOU NOT TO PATRONIZE
B ACK CONSUMER DOLLARS SrErT M or qu ALBERS products until
_ PIANTESOMINER T BEACKCoMMUNITY THEY F;‘ TtROle% yourttlilJtltural and
istoric media outlets
WHY BOYCOTT ALBERS? )
ALBERS BRANDS has spent no measurable amount with African By ignoring Black America’s
American newspapers in their history while receiving over $155 newspapers and the African
million in revenues from the Black consumer since 2010. Reports American consumer they are, in our
indicate that ALBERS BRANDS will TAKE over $25 million out of the . o -
:llalt:kcnmmlmiulIlvmeenll::lﬂlﬂ.lwl‘l'ich averalgl:snv:rsz opinion, dlscrlmlnatlng aga'nSt us,

million dollars each month) and once again, spending nothing and our Black community in general.
with Rfrican American owned newspapers. K J

SUPPORT THE AFRICAN AMERICAN PRESS!

Support THiS Oun Fair Suare Campaign ror THE FUTURE OF YOUR HISTORIC BLACK NEWSPAPERS.

For more information and to review Black newspaper correspondence with Albers Brands see kimherkimber.com and call (5391268-0941




